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VISUALIZE IT

TO MEMORIZE IT
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of people are
visual learners visual messages every hour

Visuals are processed

60,000 90%

times faster than text of all the information
transmitted to the
brain is visual

PEOPLE REMEMBER
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of what they see of what they read of what they hear

5 VISUALS AIDS TO SUPPORT CONTENT

IMAGES
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GIFs and memes
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Videos and
presentations
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MOST COMMON
TYPES OF
VISUALS USED
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Charts and data
visualization

Stock
370/ photography
o is the most frequently
Original graphics used visual by marketers

(e.g., Infographics)

02 ICONS

lcons should be easily and quickly identified.
Use only 1-2 colors to keep it simple.
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DIAGRAMS, GRAPHS,
TABLES AND CHARTS

MOST COMMON TYPES OF VISUALS USED

Customize your
40% :

37% diagrams using
your brand colors
and fonts.
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o ” Highlight
- 77 4% important data or
[ IR numbers using
Stock Original Charts and data  Videos and GlFs and colors, font size
photography  graphics(eg.,  visualization  presentations memes or font \X/eights.

Infographics)

INFOGRAPHICS

improve learning by

O of B2B marketers
4 O O O more than any other used infographics

visuals on social media during 2020

Visual aids have People share infographics O
been found to L 3X 5 (o)

05 PRESENTATIONS

More visuals, fewer words.
Use short bullet points to highlight your key points
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of people prefer visual of communications
over textual content were visual in 2020
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